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Ellen Hermanson JOHN JOHN | GEOFFREY

Foundation DELOACH VILLA | ZAKARIAN

invites you to
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ROXANNE CLAUDIA |LUCY KATHLEEN
BROWNING FLEMING | KAZICKAS | KING

SATURDAY, JULY 28, 2012 | 7:00 - 10:00PM

Benefiting The Ellen Hermanson Foundation, The Ellen Hermanson Breast Center at Southampton Hospital & Ellen’s Well
FOUNDING CHAIRS EMILY LEVIN & JULIE RATNER
AT THE WATERFRONT HOME OF DR. HOWARD & GAYLE SOBEL MECOX BAY, WATER MILL

Things are HEATING UP in the kitchen with renowned chefs
ROXANNE BROWNING, DAVID BURKE, JOHN DELOACH, CLAUDIA FLEMING, LUCY KAZICKAS,
KATHLEEN KING, JOHN VILLA & IRON CHEF GEOFFREY ZAKARIAN

HONORARY CHAIRS EVENT CO-HOSTS HONORING M.C.

KATIE COURIC & KARINE BAKHOUM & DEE DEE ROSANNA
FERN MALLIS COUNTESS LUANN DE LESSEPS RICKS SCOTTO

SPECIAL GUESTS EDIE FALCO & MERCEDES RUEHL

EVENT CHAIRS
HALEY & JASON BINN | CRICKET BURNS | JULIE DANNENBERG | PETER DAVIS | HOPE KLEIN LANGER | LAURAN & CHARLIE WALK
MARCY & MICHAEL WARREN | ANDREA WARSHAW-WERNICK & JOEL WERNICK | SAMANTHA & DAVID YANKS

MUSIC BY 4 AM DJs

SPONSORSHIP & CHEF COORDINATOR Shari Frank | SF Management, Inc | 212 362 5928 | sfrank22@aol.com
AUCTION AND COMMITTEE COORDINATOR Robin Katz Boyarski | 917 608 2490 | robinboyarski@aol.com
EVENT COORDINATOR Linda B. Shapiro | LBS Productions | 631 329 5480 | Ibspro@optonline.net

TICKETS & INFORMATION
Ellen’s Run 212 840 0916 | www.ellensrun.org
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| arrived to interview Amanda
Greer at the New York Palace L
ounge, and | hadn't been there
five minutes when knew what
had to be her walked into the
room. Her presence was head
turning to all those sitting near,

er beauty's repmﬁon had
eceded her. She was dressed in
2ry elegant yet slightly
ative cocktail dress. She
ver and smiled at me, |

2diately taken back by
ade introductions, she

2ry confident handshake, a
nlﬂ%milaﬁuith pouting
d dazzling yet intense eyes
de me realize Ms. Greer

force to be reckoned
e years to come in

interview started immediately

and we covered a variety of topics
om her early inspirations

:._f-'." wing up in Corpus l:hrisﬁ,“‘l'

- exas to her myriad of boundless

~ activism to her proliferating career

{! accomplishments within her brief
time living in New York City. She is

. engaging, provocative, flirtatious,
affable and a devil-may-care. She
has a natural sensuality about her

that just da:aws -.mu tg.her al'l’d‘ .

""""she makes you feel like the most
important person in the room
when you aré talkingto her...
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accomplish gradu

from AMDA both the Loq_ﬂp‘?%

and New York campuses. You ha
been in NYC since, so let’s talk

A |
about what you have
omplished such as, “Walt
tman Never Paid for It", ‘'MIB
3D, anm-.u ne, ‘Crimson’
- ngu %ou come by
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Actually Ukrainian! But that
was an extraordinary
process the way it worked
out because | was not what
the extremely talented
playwright Angelo Berkowitz
had in mind when he wrote
the script. | remember
reading for the lead role of
Oksana and being told how
they were looking for
someone overweight, older
and more, ah, "Russian”
They needed someone right
away and time was of the
essence. | then said to

casting how | can play an
older character and that |
was their girl! | felt damn
good about being cast for
a role that | got to create
and help mold info
something that had not
been thought of. The play
rehearsals were immediate,
performed in the NYC
Chelsea Play Festival and
before | knew it | was
working alongside actor
Joseph Cassese and
Director Anthony Marinelli
whom | fruly respect

because it is difficult to find
a director who is not over
dominating with that whole
male chauvinist mentality,
he is someone that allows
you to voice your concem

and appreciate your craft |
felt | first had the chance to

originate a role with a bonus.

And although the theater
director had opposed the
original script of my
character showing partial
nudity, | remmember after the
filming | had my mother fly
up from Texas to be by my

MILLEMMIUM | 15
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side at my first big screen
premiere. | had forgotten
about my nudity scene
because frankly | am not
familiar with seeing myself. |
was so distracted by my own
ingquires that it was not until
the end that my mother had
partaken ina Q & A about
my role and her thoughts
were of course prideful and
very supportive but she did
blush about seeing my
breasts alongside an
audience gleaming with her
so we have the clean
version as well. Overall | had
a lot of great support from
close friends, in fact how |
prepared for my role was to
listen to my best friend
Alexandria whom is from

the Ukraine and fo go out to
Brighton Beach and talk
with the locals.

Fortunately | got fo see a
preview of "Walt Whitman
Mever Paid for [t' and |
have to say | was

impressed by the
authenticity of your accent
and a job well done! | hope
now that it has gained
national attention it
becomes a full length film.

| think the playwright is
adamant about keeping it

a short film because it was
written for the stage. It is g-
personal story based off of
Angelo and his own brother
and they were actually from
Bensonhurst where the story
takes place. But the filmis_

indeed dging very well
being recoc\g?ﬁzed by
influential film festivals such
as the NYLA International
Film Festival and I'll hopefully
get to visit my home state
soon for the Austin, Texas
Filmn Festival. However | am
moving forward with
director Anthony Marinelli,

cast as Melissa Horowitz
now progressing fo begin
filming a romantic comedy
feature length film fitled
‘Eventually Yours' later this
year.

From music videos, short
films, independents and
plays to the hit blockbuster
feature film, ‘MIB IlI' 3D
which you had a feature
role in and as we all know
every great actress gets her
start somewhere. Tell us how
it was working on that film.

Since | graduated | had
committed myself to
withstand taking
background work. | felt like
unless it was going to benefit
my career even if whether |
was starving | knew I'd
cement to my convictions it
would show great
importance to me that |
could make the choice
about something | want to
keep on my guns about. The
thing about MIB lll is that |
was asked to come in
through Grant Wilfley
Casting who is known for
background but also small
roles, they already had me
on record from a previous
casting when | was in mind
for a role on Boardwalk
Empire. unfortunately | had
to decline for a family
emergency during filming.
5o when | had come in they
had arficulated this was a
featured role with cpportune

revenue which | needed

dearly at that fime. They
said but you have to wear
bikini and explained the
Andy Warhol scene and |
was swept away by the idea
and very much looked
forward toit. | came in for
the costume, measurements
and hair and makeup
department to conform an

image for my character
being that there were five
painted girls altogether. |
happened to be the buxom,
voluptuous one so we went
for a subtle Beftie Page
theme enhanced by a
painted Goldie Hawn's
dancer look in the 60's from
Rowan & Martin’s Laugh-In
and there | was ready for my
cue. since | was chosen to
be featured | was in hair,
make up and body paint for
up to seven hours resulting in
my readiness at noon when
it was time for lunch...l
certainly did not feel -
comfortable looking my 7
best on camera to eat
before the director
announced action! For y
some reason after working
on our scene for four days
and my body painter that
day had taken longer on
me and pressed for fime,
the first Assistant Director
had barged in my dressing
room onerously conveying |
was needed at once on set,
| then heard on his radio
Bamry's voice affirming
“Amanda Greer is needed
on set NOW!" | was rushed
and ran to set which was in
thie SOHO area within ten
blocks of my radius and a

e thrown around me

ich was a bit difficult since
| was not yet dry. But | never
felt better then to be called
by my full name onto set
and have the absclute
pleasure of working beside
great actors Will Smith and
Josh Brolin and Director Barmry
sonnenfeld, | have to share
a ftickled story because |
don't believe many people
are aware that Barmry is a

cowboy to the extent that
he even sits on an actual

horse saddle rather a
director's chair! | thought
hey I'm from Texas and

MILLEMMIUM | 17
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thought that was a riot!
Having a sfill of me in
between Brolin and Smith
printed in Entertainment
Weekly was the chemy on
top but receiving credif is
the true worth!

Your name is mentioned in
gifferent circles being
known for your 1.V. roles
most notably ID."'s new hit
series 'Scorned: Love Kills'
and as | understand most
recently the show ‘Molbster
Confessions: All in the Family'

T.V. is great! | started off
grabbing the lead after
meeting with Director Remy
Weber whom directed my
episode ‘Desperate
Housewife' from ‘Scomed:
Love Kills" which each
episode is based off of true
events producing a new
lead aciress to starin each
episode to embody the
infroduced character to be
played being mine was the
story of Renee Poole and
how she had her husband
Brent murdered by her lover.
She is in prison fill this day
and NO! | did not go and
visit her... I've been asked
that a bit and it is not
needed. And soon after that
| filmed ‘Mobster Confession:
All in the Family® but yet at
the fime it was fitled,
“Hunted: Mob Series” which
will premiere July 2nd on the
Discovery Channel at 9:30
pm. | characterize the ltalian
daughter of Willilam Cutolo
also known as “Billy Fingers"
who was a Brooklyn mobster
in the Colombo crime family
committing several murders
out of Chicago. My
character is threatened by
the mafia and goes along
with her brother and family
under FBl witness protection.
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You have certainly been TunE into wufﬁah ; m:ahdn
involved in a variety of :

artistic undertakings and

last | heard you

"‘und Thnve'ir‘i* mW_.r craft, Tﬂ.tnmj’
slmgrgle and Iedm fram 2
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to the success of your company. Office layout, abundant power, natural Iight, I:ulldlng
nd ocation are just a few key aspects which will improve office productivity, communication
ork ethic.
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RMESENTING TENANTS -

RIME MANHATTAN REALTY specializes in representing tenants in thei
owledgeable about all types of spaces and ha

ompanies. We will identify the best mltahle I:Iil rect |

NC FEE BEST SERVICE

- Utiliz n:atenant broker insures that *;mu | 1_;____

best interest in searching, negotiating, ami'.I ecuring |
fee is paid by the landlord without any mst:tn ou,

ESTABLISHED 1994

PMR has successfully satisfied thousands of
~creative companies. As your office specialist
~we challenge you to test our reputation and
~abilities.

Contact

Scott Bennett
Senior Managing Director
212 244 2784 - direct
646 296 0026 - cell

www.PrimeManhattan.com



PRIME MANHAITAN REALI'Y

Commercial Real Estate Experts

Knowledgeable Professional
Real Estate Services
Since 1994

Description

Location:

Gross Rentable:
Floor:

Price:

Term:
Increases:
Possession:

Chelsea, Waterfront Loft
with 2500 ft. Terrace

261 - 271 Eleventh Avenue, 27th Street
Next to Starrett-Lehigh Building

5500 - 6500 sq. ft. (Low Loss Factor)
Entire 8th Floor

Negotiable

3 to 7 Years

3% Per Year and Base Taxes

Immediate

Electric: Sub-metered

Features
p Entire 8th Floor, with Waterfront view

All Glass Enclosed Conference Room

— i | =

Private Elevator opens right onto space
Great views of the Hudson River
Private Bathrooms & Kitchen

Private 2500 sq. ft. Outdoor Space

v v v v v

Hudson River Views

ALLETIRENS i ) i i

Conference Room

Glass

Glass

For Further Information, Please Contact

Scott Bennett

Prime Manhattan Realty
212 244 2784 - direct
646 296 0026 - cell
shennett@pmrny.com

Rooftop Wood Deck

Qi P

Coffee Bar

35 West 36th Street, 9th Floor, New York, NY 10018 | Tel. 212-268-8043 Fax 212-268-5742
www.PrimeManhattan.com
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Star of BRN(O TV's "Million Dollar Listing New Yorks
in‘an exclusive interview with

Melissa Maria. ,-'
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Photographer Jillian O'Brien
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Ryan Serhant hasseenin the

real estate business for just over three years and
recently he went shopping for a Rolls Royce. For
some time now he has had his eye on a Ghost.
Admiring the beauty of this amazing craft in the
Rolls Royce Showroom at Manhattan Motors, Ryan
who had risen to the top of his game in such a
short period of time, was savoring the fruits of his
labor looking to buy not just a new car, but a Rolls!

As the BRAVO TV reality star from the hit series,
“Million Dollar Listing New York" business for Ryan
has been booming. Ryan is Executive Senior Vice
President & Managing Director for Nest Seekers
International which sold over $200 million in sales.
He has been building his growing reputation
through hard work, client advocacy, and innovative
thinking.

To learm how Ryan achieved his success, | met him
for an interview at the dealership where | joined
him for a test drive. As we test drove south to his

Tribeca office, Ryan gave me the play-by-play tour
of Manhattan, giving me the skinny on buildings he

pointed out along the way. It was as if he knew
every building like the back of his hand. With high
expectations and determination, it's no wonder
he's selling million dollar buildings left and right in
this economy. It's why “Million Dollar Listing New
York" was recently picked up for a second season.

MM: “Million Dollar listing New York" is a spin off
from the Los Angeles show. How is this show
different or better than the other?

RS: You're right it is better; | think “Million Dollar
Listing New York” is different from L.A. because 1.
obviously it's based in New York, because it's a
much different city and 2. it shows some of the
biggest most expensive homes and personality.
When people think of where real estate is its
flashiest where the characters are their largest and
where their money is the biggest. | think everyone
in the world always thinks New York among a few
other cities scattered around the world and that's
what the show highlights.



MM: How is your relationship with the other
realtors on the show?

RS: | think the production company did a great job
casting the three of us because we all interact with
each other on a day in, day out basis and we're all
very different and very competitive and that's what
they like to see because it's the city and it's a
dog-eat-dog business. 5o we fight with each other
over business and | think that's what people can
relate to in any industry and that's the desire to
compete.

MM: I've noticed there's a lot of tension between
you and Fredrik, what's going on between you two?

RS: Well | think between the three of us Fredrik and
| are the most alike. We sell similar apartments, my
office is here in Tribeca and most of his listings are
in Tribeca. We're both also very tall with little flippy
hairdos so we're similar in that way but | see him
the most. Michael is in Nantucket a lot and he's so
successful that he doesn't need to sell real estate
in the city and that's the kind of broker we aspire
to be. But | see Fredrik the most and he's very
competitive and definitely one of the toughest
brokers out there.

MM: Explain to us a day in the life of Ryan Serhant?

RS: Doing things like this sitting on a couch talking
to beautiful women like you. | wake up at 5:18 a.m.
in the morning and | go to the gym, | have four
different gyms.

MM: You go to four different gyms?

RS: Well not in the same day. It depends on what
my workout is that day. Then I'm typically in the
office around 8:00 a.m. and | like to start my day
and end my day at the office. Then all day long I'm
in the car running around with a lot of
appointments showing clients, having lunch and

then dinner followed by an after dinner event.
Then I'm back at the office until about midnight
then | go home and do it again.

MM: You started off on a different path; you went
from Soap Star to Reality TV's star of “Million Dollar
Listing New York". Why did you shift your focus to
real estate?

RS: After | graduated college | said, “Yes' to every
opportunity always. If it was a bad decision | would
deal with it after. 5o | had an opportunity to be on

a soap opera and | said, “Yes'. Then | did a few other
plays in the city and then | got the opportunity to
get into real estate and here | am.

MM: How did you become so successful in real
estate at such a young age?

RS: By my smile, hard-work, studying, research and
knowing the market better than anybody else.
When everyone else is sleeping, in the Hamptons
or at the movies I'm in the office working.

MM: In this economy which is still very weak and
people are reluctant to making large purchases and
your selling these million dollar homes left and
right, how have you altered your approach to
continue your success?

RS: It's a tricky question because New York only saw
a downturn in the economy for maybe 5-6 months
max, at the end of 2008 to 2009. After that,
Manhattan is a very small island and there is only
one New York City in the world. So anyone in the
world who is looking to purchase property in New
York City is going to do it in a downturn or not. The
people make the most money when they buy at
the bottom of the market and everyone knew that
was a bad time to buy. But what you have to do is
research and be knowledgeable about the value in
the property, just like we do today. Now that prices
are higher we still have bidding wars, we continue
to show value just in a different way.



“After | graduated college | said,
“Yes' to every opportunity always.
If it was a bad decision | would
deal with it after.”

Ryan Serhant with Melissa Maria at his Tribeca office.

“When everyone else is
sleeping, in the Hamptons
or at the movies I'm in the
office working.”




MM: How has this show affected your business &
clientele?

RS: The same clientele, just more. That's why there
is a show. What | want people to know the most is
that the reason for the show is because | am a real
estate agent and because | sell apartments and
from the beginning what | wanted was exposure.
The more people that know you sell something,
the better. So | went from being by myself selling a
building downtown and sold a lot of other
apartments in the city, to now | have a team of 17
in my own office in Tribeca and then I'll expand
from there.

MM: What's the hardest part about your job?

RS: The hours are the hardest part because there
are no weekends or downtime. When my last
girlfriend and | had broken up she said, ‘I feel like
I'm dating a vampire because | only see you
incredibly late at night’. That's seven days a week
because weekends in the summer | am showing
apartments and houses in the Hamptons, other
days of the week | am traveling or I'm working all
the time. It's a very scary thing realizing you are in
charge of your own destiny which is what being a
real estate agent is. You have to show up at the
office and try to make money or you don't. There's
no boss yelling at me so you work all the time.

MM: You're the Executive Vice President &
Managing Director for Nest Seekers International &
sold over $200 million in sales. What drives you to
YOour success?

RS: The fear of poverty. | always work incredibly
hard and | have an intense fear of failure which is a
weakness of mine but also a strength because it
pushes me so hard. If | don't do more than | did
yesterday then | will leave the office depressed and
not want to go on. Then I'll wake up the next day
and work my butt off and try to do more. 5o | set
goals for myself that are incredibly unobtainable
but it pushes me very hard to achieve as much as
possible.

MM: Have you met any other BRAVO TV
personalities in Mew York City?

RS: I've met a lot of the Housewives. | had a
premiere party for the show and we had a lot of
New Jersey and New York Housewives come
through. Then went to Sonja and Ramona's
premiere party for the new season of “Real
Housewives of New York". Andy Cohen we see all
the time, I'm actually going to one of his book
parties and that's about it. I'm sure I'll meet more
down the line.






MM: There are a few rumors going around on the
Internet that your dating someone from another
BRAVO TV show, is there any truth to that?

RS: Good lead in but no I'm very friendly and I'm
very nice to everybody. Every once in a while
there's a provocative picture taken of me and
everyone likes to write about it. I'm currently single
and not dating anyone actually.

MM: Where do you see yourself going from here?

RS: From here | see myself continuing on with
“Million Dollar Listing” if they'll have me. I love the
show, | love the process. | think it's actually a very
good show and it's fun to watch. | look forward to
opening more offices in New York and then
elsewhere along with building my brand and
building my business. Then when I'm 35 I'll retire
and go to the beach.

MM: | read on your Twitter that there will be a
Season 2. Did you ever think this show would come
so far?

RS: Yes obviously. If | didn't then | would have had
weird negafive vibes around me all the time but

| always think everything is going to work out. Then
if it doesn't then I'll fight for it and make things
very uncomfortable until they do work out.

MM: What can we expect in Season 27

RS: In Season 2 which we will start shooting in a few
weeks you can expect bigger properties, bigger
deals and far more drama. | think you'll see a lot
more fighting maybe some sex, maybe some jail
time. | think everyone should tune in.
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“I come up
here to work and I'm
excited!”

marc 5. Wood kB Manhattan’s top
Aol ogis

The Z2-vear bartender serves drinks at the
highest rooftop lounge in Mew York City,
aky Rook Times Square. Other Miologkets
Moy argue they are tops in the profession,
Ut only Marc cansay his joint comes with
380 degree views of Manhattan and the
Huckon River. The bi-level ultra-loung e
occupying the 33rd and 34th floors of the
Fairfield Inn and Suites by Marriott Times
square may trareports patrore 1o a high
anergy oasis atop 40th Street, but Marc
tokes them even higher with his Black
Forest Martini and dessert drinks like,
Zhocolate Brownies and K ey Lime Fie.

“I"'m at the top of the food chain whern it
comes to mixology.™ boasts Marc, who
bartended at top cluke arcund the world,
“I've worked for some huge companies,
I"ve opened up for companies all around
the weorld.™

Crigindlly from dcotland, Marc iz a kit of a
living legend. He bartended at the first
T.=.l. Fridan s in Britain in the P0s, and wos
head frainer for bartenders world-wide
with Flanet Holhyw ood. Marc has
bartended in Avetralia, Chinag, and the
middle Ecet among otherspot: around the
globe, but he hos made New York Ciby his
home the last 18 wears. Of all the places
he's worked, Marc says he finds comfort at
this stage of his career at 3ky Foom.

“It gives me the freedom to be who | am
which is an artist, and to make the money
it takes to live in this wonderful city,™ s o
marc, whose art focuses on abstract
guantum pheysics, spiitual ability and nea
sciences. “Its al about energy™

hACre works 2-3 nights aweek and on these
W summer evenings he loves to cool
Cown customers with his Roeplberny
Lemonade made with fresh organic
strawlberries and lemons, sugared water
and two ounces of Vodka, Given o good
shake overice it makes for a refreshing
drink.

“I'm more into the art of making drinks,” he
soys. Ol come up here to work and 1°m
excited!™




WINSTON

NEW YORK







GETTII\IG FIT

The summer is here and ladies wou might e thinking, ‘| nead to lose weight, to tone up and fo get into ey fovorite
hiot bikini or dress®, Be the Goddes: of the monthlll Shred off those few extra pounds, tone up arms, and firm sesxy
cibs, hips and thighs.
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How to make it happent

iy people attempt life godls alone, unow are that helo is
out there. The belief iz to be in control, and wet we all hoawe
similar life struggles, such as maintaining weight or trying fo
lose weight, The key element in goal achievemeaent iz support
which can propel vus foraward.

It iz relevant to accept resporsikilities for where one might be
in order to getwheare one wants 1o be. Are vou able fo be
truthful to yourelf? Are vou eating hedltby foodk? Are ywou
exarcking consistenthy and effectivebg The firststep is
acknowledging wanting fo make change.

T ou may be unaware of wour strengths and talents: and wou
Moy even resort to eating to avoid life stressors. Become O
godl maker! Live wour talents each daory, working on wour
mental, physical, and emotional wel-being.

After establishing the foundation, you are ready to move
forw ard with achieving your godl through the development
of an action plan.

o with the flows Just 20-30 minutes to feel physically and
mentally serense and energetic.

While | corstanthy change my routine from early morming fo
adrly or late afterncon’® streng th fraining,. cardio conditioning.
circuit fraining, and more, | coregtently choose to keep rmy
focus on bringing mys elf into astate of flow related to
brain wonves, heart rivthrms and being insyncopated
conneclion. And this is what | want my followers and frainees
to be inspired to do too. 50 even just 20 minutes a day you
will feel more powerful and serene, stronger and more
CoMmposed.

These 20-minute practices are designed to fit seamless by with
the flow of ywour life. 3o if vou're experiencing a particular
chaotic day, the calming lunar segment might be another
option. And no matter what you choose, you will e sculpting
long lean mkcles os wou revitdlize wour spinit. *To be in astate
of flow, wour body iz responding to where wou are coming
from and where you dare going™.

by restorative stde, whether its Phametric, strength training,
cardio conditioning, circuit training or swimming, opens the
mdjor muscles groups of the body. the joints and the flow of
the spine. And just becaws e yvou are doing the lunar practice
that doesn’™ mean it iz ecsier, it's st slowed down, and, yet
there is a quality of ecre.

what to do whenyou cannot get to the gym®
For earky AN workouts, woke up at lecst o half hour earky. Cne

trick is 1o sleep in comfortable gwm clothes. Once awdke, onby
thing left is throwing onyour snedkers. Atwork, parking far from

the building entrance allows: a nice stroll to the office. Y ouw don'

drive and ride the train to work, ireteads Get off afew stops
adarlier and walk o work, Andwhy take the elevator when
climlbzing the stairs can be a great calorie burner,

Fitness continued on Fage 70
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In an ever-changing environment, a world of opportunities await. The possibilities are limitless.



GLOBAL CONSULTING AND DEVELOPMENT SERVICES
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2rigingl name, Deborah Taydor, Holy T awas born in London with the passion for dancing
and music. At ayoung age her artistic talent was recognized through movements and
at seventeen she was owoarded a scholarship to The Urdang Acadermy in London. It was
at the Acadermy that Deborah started to truly explore her singing skills, At nineteen,
Deborah came to NYC onvacation. When she missed her flight home, Deborah took

it as asign. Mew York is the place that she will now call home.

After fraining at Alvin Alley and
dancing with different companies
Deborah Taylor knew that music
wick d strong part of her and made
the choice to make it her career.
Afterwriting and recording with
different producers, she eventualby
met Franck Dona [top 100 in
France] whom she recorded

her first hit “What Money Wants
honey Gets’, After the amazing
recaction, coretanthy growing
followers and o great team. she
bz all the ingredients to foresee

d promising future,

Fecorded Tracks:

“What Money Wants Money Gets™
Froduced by FRAMNK DOMNA,
Lyrics by ANTHOMNY MEWSOME ;'

“What Money Wants Money Gets™
Femix by The scene Kings

“Clueen bitch™
Froduced by K QUICK
Lyrics by HOLLY T /S K QUICK

“roffiti'
Froduced by K QUICK
Lyrics by DEVO D
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AWEET WOOD GOLF COMPANY believes the clulb-makers
of the edrly 20th century fruby understood the fine art of
golfing iretruments. Using various hardwoock as the “soul™
of the club, these artk ans scoured the hilzides to create
a unique feel & touch unmatched by todany's equipment.

Futter heads are made from
20 exotic woods such as pink
oy from Kemya, Madagoscar
ebory, and Fau Ferro Bolivian
bl oo d,

Fart blacksmith & part carpenter, the early clul makers were
able to achieve g great deal despite modest resources. As o
result, these products were beautiful but offen maintcined
crude and mechanically flowed pedormance. Accordinghy,
the poet B0 vears has been atechnological race to develop
the most powerful, ighhweight and forgiving clukes.

Swaet Wood prides itself on being
a Lifestye company with a deep

focus on artistic craftsmarship &

unicue products that revive alook,
fesl and peformance that the old
masters could have onby drecamed
aloout,

Halle Berry, fartin Sheen,
Foewvin Dillon, Anthory
Anderzon, Alice Cooper,
Justin Timberlake are
among celebrities who
hove received custom
qolf items from sweet
Wiood Gaolf

SWEETWOOD

LUIXKURY GOLF

“We recenthy made some clukbs for members of the White Howse
from atfree, aicarlett Oak planted by President Benjamin Harrison
that fell on the White Howe, It wee planted in the 1870 and fell in
2007 We were requested to take some of this special wood from
the south lown of the White Howse and to furm it into putters and
aengraved with the Presidential Sedl for executive members of the
White House,” said Kerim Antoine Kfur, Fresident for sweet Wood
Solf Company.

“Owr clubs because they are so
beautiful they make amazing gifts,
amazing promotional products,

ot becoawse they are just beautiful
thew make wondeful clulce,” said Efuri.
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Mame: Prince Adonis
Ager 27
Loc ation: Sonne clicut
CareerSWork Job Title:
spokesmodeal for o
rutritional Drink [Wealus)
Fitriess Trainer, Modeling
Instructor, and
Commercial Print
i odel FRurecny

é NS

®

T Ehoat Brand Mews
i Cating Show 2012 on
Fox [Take e Out)
i B cshy Wide o from the UK.
Fashion Rock on whi
4 Fan tMagazne,
‘ [Fashion Ave Mews] July
2011 lssue
Video Reel 2011 [The
\‘1 Truth Hurs)

Photographer: Sean Waro
(S Photography]
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“The Bachelor” alum Michelle Money
Credates Magical Prom Makeover for
Girls from Big Brothers Big Sisters

PROM DIVALICIOUS! From left to right: Sidney White (in the yellow)
Michelle Money { BElue), Maxine Batchler (Black dress), Laura Armstrong
(gun metal blue dress) Stephame Olivares

M ichelle Money, alum of ABC TV's “The Bachelor”
teamed up with Designer Kareen Borgella to create one of
the most magical prom makeover experiences for three
teenage girls of Big Brothers Big Sisters at the Grace Hofel
in Manhattan last month.

Sydney White, Stephanie Olivares, and Maxine Batchler
were selected by the Big Brothers Big Sisters program's
director, Jaime Weinberg, based on performance within
the program. All three young ladies aftended New Design
High School located on the Lower East Side of Manhattan.

The glam sguad consisted of Michelle Money, her BFF
eyebrow expert/hair stylist Laura Amrstrong, from the
MMandLShow, www.youtube.com/user/MMandLShow
styling by designer Kareen Borgella www . kborgella.com,
and a number of sponsors including, The Finishing Bar by
Fox & Jane www.thefinishingbar.com, Nina Loren
accessories www.ninaloren.com, Nina Shoes
www.ninashoes.com, and Flirt! Cosmetics,

www flifcosmetics.com.

The day started when the girls were greeted by Michelle,
Laura, and Kareen in one of Grace Hotel's trendy suites
www.room-matehotels.com. The girls were provided with
Grace Hotel robes, slippers, and gift bags by Flirt!
Cosmetfics. Then it was off to the 2nd floor lounge where
The Finishing Bar by Fox & Jane owner, Lorean Cairns,
technicians Lana Abdurahmanov and Donna Marmi
stepped out of their fabulous facility to personally indulge
the girls in a fun V.|.P. manicure/pedicure experience. The
girls received gel manicures, and pedicures with a touch
of color to add some sass to their prom dresses.
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Mane Street 7 Salon
A Complete Style & Design Salon
Terry Waken
Style Designer
569 High Mountain Road
North Haledon, NJ 07508

973.636.9599
www.terrysmanestreetsalon.com



The gitls lavghed and were
having a blast with the s taff,
Fareen, Michelle, and Laurg
who both looked amazing in
Seand Mondco

WS LE NI ONaC o, Com
cresses. But as

the clock wos ticking it was
time for the gitls to be whisked
<ty Oy’ For hair, makewp and
shding. If you hove ever
wiatched the MiiandlShow,
which has ower 530,000
viewears on Youlube, then you
know these hwo are frue
professionals.

Using pretty pink and red
alosses, flirty meecara, and
shimmery eyve shadows from
Flirt! Cosmetics, Michelle
glamourized the girk while
trimming their fress ez with the
help of Lawra. The magic
continued as designer K aresn
Borgella, who loaned the

Qirls dresses from her 3/5 11
and 3755 12 romw oy collectiors,
hiand selected youthful, fun
accessores from Mina Loren,
and Ming shoes added the
petfect touch of color, style
and sophistication.

wdney and Maxine's mom
were almoest in tears upon

their davghters® big makeover
reveadls. Stephania's mom wee
sent pictures vio text
throughout the whole process
and wee also in cwe of the
makeover. With all the constant
Qroviying exparses needad fo

Your Wall Street Office
— From Your Street to WALLS™ —

Effective

Powerful

Virtual Office Services

110 Wall Street

Immediately Improve Your

Company’s Bottom Line

No Contracts/Month to Month
Tel: (212)943-1111 Web: yourwallstreetoffice.com
ALSO AVAILABLE
Conference Rooms, Furnished Offices

r

Helping C@‘rh‘lpanies Succeed

send teenagers to Prom.
itwoks questionalble if all of
the qitls were even going
to be able to attend.
Michelle and Laura, who
persondlly flew in from Utah
to participate in the
makeovers, dlong with
Fareen, provided an
axperience that these
three woung ladies will
never forget, and should
truly bbe recognized for
providing such a heartfelt
memorable experience,

For more information on

Big Brothers Big Sisters wisit
o ol gs My Com.

- Fobert Hicks
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Gorgeous
Getaways

B Famry: Olmao,

Mowadans more and more people
seam to be going overedcs, not just
forvacation, but as the cost of
medicine baecomes less affordable
and medical benefits almost
unattainable here in the Us., people
are choosing to get freated abroad.

The phenomenon better known s,
medical tourism is becoming
increcasingly popular amaongst
foreigners and Americare alike.
Whether yvou areseeking braast
augmentation or getting treated for
cancer, a hotellike hospital awaits
wou with picturesque views, doctors,
rurses and 24-hour care.,

Zlobal Director and CEO of
Forgeols Getawaons, Rachel
Fouling recenthy exoandead her
offices to Mew York City. Rowling
scrs costs and quality of service are
the biggest factors for patients
when considering the venture
abroad.

“Medical tourem B an option for
mary due to the high cost of
treatment in our client’s home
countries. Most people don't
recognize that e patients -—— you
horee rights. That is the right to
treatment. irformation, choice,
security and the right to complain.
Medical tourkm gives patients dll of
that.” she s oy,

According to Rowling, the New York
officesernves o the perfect location
for all global clients.

“Mew YVork is one of the most
expensive cities for cosmetic
surgery, andwe felt an office there
would complement our brand.,
Hedalth care issues are unigque in this
country andwe need to find wons
to better understand the legislation,
politics, and the neadk of our LS.
clients,” she s onys.

Mot onby are heclthcare Bsues
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unigue in the states but so are the
attitudes of some of it citizers in
regarck to getting treated abroad.
Although o numiber of Americars
still feel skeptical about getting
sUrgerny in d foreign country duse to
fear of the unknown and ureofe
medical practices, most prefer to
travel far distances to reap the cost
savings of surgery abroad,

“In marmy countries the waiting list
for reatment can be very long so
medical towrism gives patients the
choice to undergo affordalble
treatment quickhy allowing them to
focie onhealing sooner, giving o
much better gualiby of life,” sons

Fowling who opened her first Lo,
office in Miami.

Gorgeous Gotew oy is in
partneshio with Medaow oy Health,
tw o companies dedicated to
medical towrism and cosmetic
surgenys dince 2004, the leading
Qiant has served o8 aresearch
platform for internationally
recognized surgeors and hospitals,
providing service in countries like
maloysic, Thaland, Costa Rica,
hexico and now the LA,

“Gorgeous Getowoys focuses on
cosmetic surgeries and ethics,
whereoss Medow oy focses on
medicdl treatment. | run them
separately as owr clients hove
different neaeds.” says Rowling.

“We hove two regiors. Asia Pacific
and the Americcs. Due to fravel
and distance most of our clients
that choose Malorsia, or Thailand
come from Australia, New fealand,
United Kingdom, and surrounding
Asian countries. In the Americas,
clients from Canada and the L.
tend to choose Mexico or Costa
Fica.sanys Rowling.

Fowling, who hos an extersive
background in technology and
business, became CED of Gorgeous

Frafession: Mining and Construction
Age: &l

Country: Australia

Procedures: Facelift, Mecklift

Cost of holiday: § 10,000 AJD inclusive
of surgery, hospital stay, 4-star
accommaodation for 14 days; all care and
transfers an the ground in Malaysia.

isetcwr s in 2010, making the
compary afull sendce operator
rather than just an agent.

“Owr client corsultants ot home
and preferre d destinatiors take
care of everything, from frawvel,
accommodation to hospital
procedures. This allows patients fo
concentrate fully on relaxing and
hoving a great holidoy,™ she sons.
“Mare clinics send patients home
the same day of their surgical
procedure and mary surgeors do
ot offer follow-up examination and
advice. Instead, our policyis to
examine and look after our clients
every step of the wone™

According to Deloitte Center for
Hedalth Care Solutions, it iz estimated
that Armericars will spend $21.4
illion this wear for medical tourism.
e dorwrcry and Gorgeows Getom oys
are fully accredited by the loint
Commission International. Rowling
makes sure all of its doctors have a
minimum of 10 to 15 yvears of
expetiences in the madical field.
Wy will never sacrifice quality for
lowy price.™ she says. “We never lose
sight that quality is the most
important cepect of amy treatment,
and we have access to world-class
surgeons, specialsts and hospitak.”™
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Scan our QR code and link together mobile technology, social media and fashion
on our latest social networking platform. Our scan code will let you create a personal, secure,
free mobile contact that serves as the digital home to all Millennium’s social media
(Facebook, Twitter, LinkedIn, etc.) contact details (phone numbers, email addresses),
favorite photos, videos, music and more. Using your smartphone and a QR Reader app,
you can scan our QR-coded social print and instantly Millennium’s contacts will appear on your phone!



Fitmess Continued Fom Fage 51

During bredks o shortwalk arcund the office or outside burre more cdlories and keeps the heart hapoy, Sitting

at the desk all day can be murder on the back and neck, so encourage dynamic stretches and push and pull
Eometric exercises to keep muescles loose while building strength. But no need to stop there, With aset of dumbbells
of resistance bandck and wour own chair near the desk, wou can do curlups and squats while specking on the phone.

Eren commutes by car dlow moments of strength training. While at the spot light or in fraffic, the steering wheel can
become g pwh and pull isometric exercke “but notwhile the caris inmotion, of coursa™

Afterwork, one common fovorite activity is dragaing out in front of the TV screen while can be perfect time for
phhysical activity, Since most commercial: are at lecst 30 seconds long, each commercial could correlate with an

exarckea routine to create anice circuit. For example squats during the Geico commercial, push-ups for the new
Fohone, crunches while watching that bacon-rrcheese burger from Jack in the Box, andso on.

Commercial bredks average about 4 minutes during shows so that is of lecst eight 30seconds exercises for anice
swedt dip. Although food intake sometimes sabotages all that hard work.

Mica Angela Angiuli a Mew Mork State cevtified Registered Murse, AFFA cerfified Fersonal Tramer, and Mew Iorkrepresentative of
Koma Athletes non-profit organization.
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PRIVACY POLICY AND LEGAL NOTICE

We collect informalfion on the site inm order to
make it possible for you to access all the
features on our site and to enhance your
overall experience on our site. You can browse
our site without submitting any personally
identifiable informafion, but we do collect
some anonymous information when you access
our site.,

When you visit our site, you will be inviled 1o
provide personal information to parficipate in a
contest, purchase advertising, or to join our
mailing list. You will be asked for your name,
address, age, and a summary of information
requested to qualify for contesis. For
advertising you will be asked for your billing
address, e-mail address, credit card number
and credit card expiration date. To join our
rmailing list, you will be asked for your e-rmail
address only.

We may use your contact data to send you
information about Millennium. You may always
opt out of receiving future mailings.

In addition, we may employ outside agents.
meaning other companies or individuals fo
perform functions on our behalf, such as
sending postal mail and e-mail, conducting
sweepstakes and other promofional activities,
analyzing data, providing marketing assistance,
processing credit card payments, and providing
customer service, These Millennium agents have
access to personal information you provided us
needed fo pedorm their functions. Other than
our oulside agents and certain Millennium
suppliers and vendors, we keep all of your
personal information private and will not share if
with any third party, unless you have authorized
us fo or we are legally required to do so.
Millennium may also release personal
information when we believe, in good faith,
that such relegse is reasonably necessary to
profect the rights, property or safety of
Millennium, Woodbery 8 Associales Global
Consulting and Development Services, Inc., our
users, of others,

This informafion is encrypifed and transmifted
over the Intermet where it is stored securely with
Millennium Agents such as Paypal, ond used for
billing purposes anly, Qur site has security
measures in place intended to protect against
the loss, misuse, and alterafion of the
information under our contral,

MILLENNIUM

httg//millenniummagazineonline.com/

DIGITAL PRINT

Millennium uses industry standard encryphion 1o
help ensure that all the persenal infarmalion
you provide is encrypled and remains private.
This helps to maintain the confidentiality of your
information. We strive to protect your personal
infarmation, howeaver, Millennium cannot
ensure of wamant the security of any
informication you fransmit fo us,

If your personal information changes. we will
gladly comect, update, or remove any data you
have previously provided o us. You may
change your personal information at any fime
by sending Millenniurm an email af
contact@millennivmmagazineonline.com.

Fdilleninium may send users news about new
offerngs and special projecis.

To help us make e-magils mone useful and
interesting, we may receive a confirmation when
vou open e-mail from Millennium. You

may choose fo opt out of receiving such
rmailings by sending us a “Flease remove”

email message fo
confact@millennivrnmagazineonline.com.

Demographic and profile data may be
collected at our site. Millennium may
provide such inforrmation in the
aggregate to third parties without
disclosure of personally identifying
informaticon.

Millennivm and other marks indicated on

our site are service marks of Millenniurm

and Woodberry & Associates Global
Consulting ond Development Services,

Inc. They may not be used or displayed
without the prior written consent of Millennivm
and Woodbermny & Associates Global Consulting
and Development Services, Inc. All other
trademarks, product names, and company
names and lagos appearing on the site are
the property of their respective owners,

These terms will be govemed by and construed
in accordance with the laws of the State of
Mew York, without regard to any principles

of conflicts of law. You agree that any action
al law or in equity that arses out of or relales
to any use of the Millennium site will be filed
only in the state or federal courts located in
Mew York County, and you hereby consent
and submit o the personal jurisdiction of such
courls far the purpases of litigating any such
aclion,

By visiting the Millennium site, you consent to
the terms of this Privacy Policy and Legal Nofice
and o the collection and use of this information
by Millennivm. We will always fully disclose our
privacy policies, and we will promplly post any
changes to our policy on this page. You agree
that Millennivm may retain and use your
peronal information as described in this

policy unfil you inform us that you do not agree
with this Privacy Policy and Legal Notice and
agree that you will not use the Millennium site
for a reasonable period of time thereafter. By
using this site after we post any changes to

this Privacy Policy and Legal Nofice, you

agree to accept those changes. If vou

choose to visit Millennium, your visit and

any dispute over privacy s subject to this
Privacy Policy and Legal Nofice.

Millennium is a ifestyle &
entertainment publication
serving Mew York City, Long
lsland, Northern Mew Jersey,

and Jouthern Conneclicut.
Millennium seeks content

that enhances and compliments
the magazine for the pleasure
our readers. We cater to disfinct,
affluent audiences and trendy
neighborhoods as oppose to
blindly disfributing fo the maosses.

Millenrnium appears online and
in print.

Print edifions are published as a
slick, high-gloss full color bond
MOgQazIne.

Cinfine we publish a digital flip
bock with embeddead links fo

featured content/fadveriisements
web sifes.

Issues are distributed to upscale
restaurants, spas, boutigues,
grocers, hair & nail salons, private
medical offices, etc.

Millennium is read by local,
regional and a growing national
and infernaficnal following which
includes, entreprensurs, heads of
corporations, professionals,
non-orofit groups, politicians,
educators, artists, enferfainers,
rmusicians, models, eto.

The publicafion focuses on
high-profile events, business, art,
beauty, film & music, culture,
dining, entertainrment, fashion,
healih & wellness, environment,
sprorting evernts, nighfife,
philanthropy, charity galas,

poditics, real estate and advertizing.

KMillennium is online af

wwnw millenniummagazineonline .com,
and Facebook, Twitter, Linkedin,
Imstagram,YouTube and more af
"Millennivm Magazine”.

Millennium iz a publication of
Woodberry & Associotes Global
Consulting & Development
services, Inc.

DISCLOSURE

The views and opinions
expressed in Millennium
Magazine do not necessarily
reflect the views and
opinions of Millennium
Magazine, Woodbemy &
Associates Global Consulting
and Development Services.
Inc. and/or its affiliates.



COUNTY OF NASSAU

OFFICE OF THE PUBLIC ADMINISTRATOR
(516) 571-5911

WWW Nassaucountyny. gov
(CLICK ON COUNTY DEPARTMENTS, THEN PUBLIC ADMINISTRATOR)

PUBLIC AUCTION

The Office of the Massau County Public Administrator is offering the following properties for sale at public auction. All properdies are heing offered
inan A5 15" condition. Mo representations concerning the properies are heing made by the seller; all descriptions are merebls Tor informational
purpases, and are not representation s.

Onk oral bidswill be accepted at the time ofthe public auction and THE PUBLIC ADMIMISTRATOR RESERVES THE UNCOMDITIOMALRIGHT
TOWITHDRAW PROPERTIES ANMD REJECT BIDS. ADMITTAMCE TO THE SALE REQUIRES A DEFOSIT OF 10% OF THE MIMIM LM BID
LISTED FOR EACH PROPERTY THAT YOU INTEMD TO BID QM. This depositis payvable by CERTIFIED or BAMK CHECK MADE PAYABLE TO
YOURSELF, and endorsed by the successful bidder as instructed at the time of auction. CASHWILL MOT BE ACCERPTED. GOVERMMEMT
ISSUED PHOTO IDEMTIFICATION 1S REQUIRED TO BID.

Copies of a Memorandurm and Terrms of Sale for each property will be available atthe time of the auction and for pickup at the Office of the P ublic
Administrator, 240 Old Country Road, Suite 603, Mineala, from  8:30-11:30 AM and 1-3 PM beginning Monday, July 16, 2012 through Thursday,
July 19, 2012, This document must be executed by the successful hidder atthe time of auction. Each Memorandum and Terms of Sale will
include provisions that closing oftitle is to take place within 30 days of the auction date. Time is of the essence asto purchaser and the sale is not
contingent on purchaser ohtaining a mortgage.

DATE OF SALE: FRIDAY, JULY 20, 2012 | TIME OF SALE: 10:00 A M. SHARP | CHECK [N TIME: %00 A M. SHARP
FLACE OF SALE: 262 OLD COUNTEY ROAD MINEQLA, NEW YORK 11501, 3RD FLOOR COURT R OOk

PARCEL #1 PARCEL #4
21 BEACH ROAD, MASSAPEQUA, NEW YORK Sl W E U, S& RORD SRRSO
SECTION B5, BLOCK 173, LOT 528 SECTION 52, BLOCK 326, LOT 2
RAMNCH - 5§ ROOMS; 2 BEDROOMS; 1 BATH; DET. GARAGE Rehit b BRGNS, 3. BELE BOM S LEOTEL DRIVE G
"ASIS"..............MINIMUM BID § 340,500 ASIST e MINTMUR BID § 256 000
PARCEL #2 PARCEL #5
2116 KIRKWOOD AVENUE. MERRICK. NEW YORK 1179 BARMES STREET, FRAMKLIN SQUARE, NEW YORK
SECTION 56, BLOCK 179, LOT 21 SECTION 33, BLOCK H, LOT 203
CAPE -7 ROOMS: 4 BEDROOMS: 2 BATHS: DET. GARAGE RANCH - 6 ROOMS; 3 BEDROOMS; 2 BATHS; BUILT-IN GARAGE
"AS IS MINIMUM BID § 312 500 ASIET L MINTRUR BID § 255 500
PARCEL #5

PARCEL 45 25 BEECH STREET, FLORAL PARK, NEW YORK
755 BEACH DRIVE  MERRICK NEW YORK SECTION 32, BLOCK 222, LOT 62, LOT GROUF 6263
SECTION B2, BLOCK 16, LOT B1 CAPE -6 ROOMS; 4 BEDROOMS; 2 BATHS; DET. GARAGE
CAPE -7 ROOMS: 4 BEDROOMS: 2 BATHS: 2 CAR DET. GARAGE ASIS" U MINIMUR BID § 241 000
"AS IS ... MINIMUM BID § 281,000

Bl PARCEL #7

F30 WALLACE STREET, FREEFORT, NEW Y ORK

SECTION &5 BLOCK 391, LOT 2

COLOMIAL -5 ROOMS, 2 BEDROOMS; 1 BATH, ATT. GARAGE
"AS ST L WML BID § 144 000

VIEWING AT ALL SITES SATURDAY JULY 14TH, 2012 AND SUNDAY, JULY 15TH, 2012 10:00 AM -2:00 PM
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One to Watch

Matasha az
Montreal, Canada

Likemost }dds her age, S-vear-old
MWatasha ez enjoys watching cartoons,
singing children’s songs and abowve all
receiving atention, But while other
kids are more interasted in playing,
Matashais lerning to model nd walle
the minway with hopes of becoming 2
star,

“One day she was watching Jd ds walls
the ninway ona TV show and she
camneto me and said tome, "Look
how [ do nmway’, She did it vey
beartifully and I was surprised that she
did this without any coaching.” szid
Angd Pas, Matasha's mom. "And after
that, almost every day she practiced
runway. The designers and models are
surprised at how Matashalearned this
by her self”

Matashas parents strongly believe their
darlinglittle girl has anabwal talent that
will one daymake he into a star, 3he
recently visited for New York for a photo
shootto gainmore exposure in the U135,

Her parents started her modeling
around 2-years-old doing print warle
for Bussy's Clothing Line, Work later
led to arclein amovie short, shelater
did voice anitnation for an NEC TV
corrne dal, With her cate smile and
adorable poses, Matasha caught the
attention of fashion designer Sisa

Simone who indited her to Los
Angdes tomodel,

“Matashais avery sodal girl and
when we go shopping in the mall she
tallzs with everyone frorm ldds to
adults” says Angal, “Natasha does
runway in stores in front of people
and theyre clapping for her, Matasha
ismot ashy girl”

Ihotogr apher

Christopher s oto-Chirn dis
Makeup & hair by Lisa Fimball of
Laush Jalon & 3pa, Ramsey, M




unique jewelry for unique women
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